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SAcrobatiq by VitalSource is an educational software provider founded in 2012 

and backed by Carnegie Mellon University® (CMU) that unites learning science, 

data, and technology to enable educators and institutions to increase their course 

completion rates and decrease their costs per completion through evidence-

based, personalized learning solutions. Their enterprise platform and services 

enable institutions to rapidly author, deliver, evaluate, and improve outcomes-based 

learning experiences that adapt to the needs of each learner.

As their company started to grow and scale, Acrobatiq began to hit the ceiling 

regarding the current capabilities of their existing marketing automation solution. 

Alison Pendergast, CMO of Acrobatiq, and her department knew that they could no 

longer grow within their current platform and needed to make a switch, and a fast 

one at that! 
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Acrobatiq’s Quest for a Mid-Sized Market Solution to 
Elevate Campaigns and Brand Identity

While the Acrobatiq team was a group of sophisticated marketing automation 

platform (MAP) users, they began to grow disappointed with Marketo’s level of 

service and support they were receiving. “We had been using Marketo since 

day one of Acrobatiq, but as the level of support we were getting drastically 

decreased, we knew it was time to make the switch,” said Alison. They sought 

a solution specifically focused on the mid-sized market with a services team 

willing to invest their time into helping Acrobatiq generate campaigns, build 

landing pages, and develop their brand identity—as well as assist with other 

various marketing initiatives. Acrobatiq aimed to find a solution to help transition 

their marketing assets, such as their landing pages and email. 

From Unmet Marketing Goals to Astonishing Results

With SugarCRM, Acrobatiq was not only able to transition its marketing assets 

but also customize workflows and optimize processes along the way. Moreover, 

the team can now focus on strategy and messaging while Sugar Market works 

behind the scenes to automate campaigns and execute tasks.

Unlike their experience with Marketo, Acrobatiq is pleased with the level of 

support Sugar Market offers, beginning with their transition from Marketo to 

Sugar Market and onward.

“Sugar Market’s team of experts provided a seamless transition, transferring 

templates and workflows, and continue to offer unparalleled support by 

executing campaigns to maximize our marketing efforts,” stated Alison 

Pendergast, CMO of Acrobatiq. In addition to an affordable, easy-to-use 

platform, Sugar Market set itself apart with a tailored and personalized approach 

that was unavailable from our previous provider. 

“In addition to an 

affordable, easy-to-use 

platform, Sugar Market 

set itself apart with a 

tailored and personalized 

approach that was 

not available from our 

previous provider.”

—ALISON P.  

Chief Marketing Officer, 

Acrobatiq
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About SugarCRM

SugarCRM helps sales teams reach their highest potential. Companies choose SugarCRM to cut through complexity, prioritize opportunities, and increase upsell 

using the resources they already have. SugarCRM is ideal for complex, relationship-driven industries - such as manufacturing, wholesale and distribution - looking to 

accelerate growth and drive smarter decision-making.

Learn more at www.sugarcrm.com

https://www.sugarcrm.com

